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EDITORIAL PHILOSOPHY 

 Travel tips 

 For the young and restless 

 New generation of world citizens 

 Expanded horizons 

 The indispensable magazine for the young 

traveller 

 Our voice is young and modern, and reflects the 

vagabond and the enthusiastic traveller in us all.  



BUSINESS PLAN 

 Profitable 

 Younger perspective based on the adventurous 

mindset of our audience 

 Service journalism at it's best 

 The ʺgo-toʺ-guy when planning a trip 

 A niche – young global travelling 

 We write for an audience that spends money on 

their biggest passion 



BUSINESS PLAN 

 40/60 advertising and editorial content 

 How will we reach our audience? 

 Versatile editorial content 

 Show the readers new destinations in an 

authentic and original way 

 Answer reader questions 

 Strong visual profile, appealing to the audience 



PROMOTION 

 Social media  

 Travel blogs 

 Reader photo contest 

 We will reach potential readers through list 

rentals 

 Inserts 

 Magazine will be sold in travel agencies and stores 

that sell travel gear  



 



  

 Start out with a low 

price level 

 Choice between one 

issue, three issues or a 

whole year.  



DEPARTMENTS 

 Latest news from the travel world 

 Letters from travellers 

 Destination of the month 

 Answers from an expert 

 24 hours in (different destinations) 



FEATURE EXAMPLES 

 Bigger and better Bejing 

 Surfing season in Morocco 

 Backpacking in Portugal 



POTENTIAL ADVERTISERS 

 Online booking sites: Travelocity, Orbitz, Expedia 

 Travel agencies: AAA 

 Hostel chains and hotels 

 Phones and operators: AT&T, Verizon 

 Travel gear: Jansport 

 Pharmaceuticals: CVS Pharmacy 

 Banks 

 Countries 



COMPETITORS 

 Travel + Leisure 

 Endless Vacation 

 Backpacker magazine 

 Travel guide books, like Lonely Planet 

 Websites, like Tripadvisor.com  



PRICE AND DISTRIBUTION 

 $4.99  

 Reaching for a price of $5.99 from the third year 

 Subscription price first year $12  

 6 issues per year – stick to this 

 Distribution – combination of newsstand and 

subscription sales  

 Distribution in North America, with possibilities of 

expanding 



ANCILLARY PRODUCTS 
 

 Travel guides 

 Language help books 

 Maps 

 Special editions of the magazine with focus on 

specific areas or ways of travel 

 Travel Accessories: money belts, pillows, 

towels etc 

 Luggage 

 Travel Fairs 





 QUESTIONS? 


